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Welcome to the Digital Marketing Essentials Series brought to you 
by Scott Aussie, the place where the rich heritage of Scottish innovation 
meets the vibrant spirit of Australian hospitality. Situated in the picturesque 
South West of Western Australia, Scott Aussie is a marketing agency 
dedicated to the tourism and hospitality sector, offering a suite of tailored 
services that include email marketing, social media management, SEO, 
website design, and much more.

Our agency was founded on a deep-rooted passion for storytelling and a 
drive to achieve excellence, making us your ideal partner in navigating the 
ever-evolving landscape of hospitality marketing. Through this series, we 
aim to arm you with the latest digital marketing strategies, practical tips, 
and insightful examples, enabling your business to thrive in connecting 
with guests and driving bookings.

Each stand-alone publication in this series is crafted to guide you through 
the nuances of digital marketing, ensuring that you have the tools and 
knowledge needed to enhance your online presence and engage with 
your audience effectively.

Should you find yourself in need of more bespoke assistance or curious 
about how Scott Aussie can further your digital marketing endeavors, we 
encourage you to get in touch. Let’s collaborate to weave your unique 
narrative into a success story that resonates across the hospitality 
industry. 

Welcome to our series, and let’s embark on this digital journey together.

Regards,

Andy
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Trust and Triumph: Navigating Online Reputation
Online reputation management is a critical facet of digital marketing 
for hospitality businesses, given the industry’s reliance on trust 
and guest perceptions. In today’s digital age, a significant portion 
of this trust is built (or eroded) based on what is found online, 
particularly through reviews and feedback on various platforms. 
This section of our Digital Marketing Essentials Series explores the 
strategies for maintaining a positive online presence, managing 
online reviews effectively, and responding to feedback in a way 
that enhances your brand’s reputation.

The Impact of Online Reviews
Online reviews on platforms like TripAdvisor, 
Google, and social media channels significantly 
influence potential guests’ booking decisions. 
Positive reviews can enhance your property’s 
reputation, increase trust, and drive bookings, 
while negative reviews can deter potential 
guests and harm your business.

•	 Regular Monitoring: Keep a close watch 
on major review platforms and set up alerts 
for new mentions of your business to stay 
informed.

•	 Encourage Reviews: Actively encourage satisfied guests to 
leave reviews by making the process easy and reminding them 
post-stay through follow-up emails or on-site prompts.

Responding to Feedback
The way a hospitality business responds to both positive and 
negative feedback online is a testament to its commitment to 
guest satisfaction.

•	 Timely Responses: Aim to respond to reviews and feedback 
promptly, showing that you value guest opinions and are 
attentive to their experiences.
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•	 Personalised Acknowledgment: Personalise your responses 
by addressing the reviewer by name and referencing specific 
details from their review to demonstrate that their feedback has 
been genuinely considered.

•	 Professionalism in Negative Reviews: Address negative 
reviews professionally and constructively. Apologise where 
appropriate, offer to make amends, and take the conversation 
offline if necessary to resolve the issue.

Maintaining a Positive Online Presence
A proactive approach 
to online reputation 
management involves more 
than just responding to 
reviews. It encompasses a 
broader strategy to maintain 
a positive and engaging 
online presence.

•	 Showcase Positive 
Reviews: Feature 
select positive reviews 
prominently on your 
website or in social media 
posts to highlight guest 
satisfaction.

•	 Transparency and Authenticity: Be transparent about your 
business practices and offerings. Authenticity builds trust and 
can mitigate the impact of occasional negative feedback.

•	 Continuous Improvement: Use feedback from reviews as 
valuable insights to identify areas for improvement and enhance 
your guest experience continuously.
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Other Titles in this Series
Introduction to Digital Marketing in Hospitality

Digital Foundations: Optimising Your Hospitality Website

Engage and Inspire: Content Marketing for Hospitality

Social Savvy: Building Your Brand on Social Media

Inbox Influence: Mastering Email Marketing for Hospitality

Visibility Boost: SEO Strategies for Hospitality Businesses

Data-Driven Success: Leveraging Analytics in Hospitality

Future Forward: Emerging Digital Trends in Hospitality
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